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During a Public Affairs and Education Committee 
discussion in the fall of 2018, the Committee felt it 

to bring beef education to the urban public, and 
the PNE seemed like the perfect venue for the Committee’s 
vision. Fast forward through months of planning with the 
PNE Agriculture team and a proposal to the BCCA’s Board of 
Directors, and the Public Affairs and Education Committee was 
able to pull off an interactive booth that was on display for all 
three weeks of the 2019 PNE.

The booth was situated in the lower barns, closest to Playland 
and beside the Kidz Discovery Farm. The location created a 
prime spot to interact with the public, particularly children and 
parents. The booth included three pens of animals – 2 cow-calf 
pairs and a heifer – which were well received by those who had 
never seen a cow before. Besides the animals, BCCA supplied 
handouts on topics such as antibiotics, hormones, organic vs. 
conventional, nutrition and the environment tailored to both 
adults and children, displayed posters about various ranch 
families and beef production and hosted interactive games such 
as the cuts of meat puzzle. 

As part of the agreement with the PNE, BCCA was invited to 

were able to run the booth, which bridged the consumer-
producer gap. The public was thrilled to be able to ask real 
ranchers questions about beef production in BC and Canada. The 
questions discussed by the public spanned a wide range of topics 
from the environment, to hormones, to breeds and everything in 
between. Not surprisingly, Beyond Meat was a hot topic – but 
not for the reasons that the beef industry would likely assume. 
Those fair goers that brought up the topic were 100% in support 
of beef production! Some had tried the Beyond Meat burgers 

and found them to taste disgusting (and wanted to make sure we 

of eating plant based. 
As producers and members of the agriculture community, we 

often feel that agriculture is a target and needs to be defended. 
However, through conversations at the PNE it was a huge sigh 
of relief that the Vancouver public did not seem to be as naive 
or un-educated as the industry may have believed. Both the PNE 
Agriculture staff and the public could not thank BCCA enough 
for participating at the 2019 PNE and hoped we would return for 

The Public Affairs and Education Committee is thrilled with 
how the return to PNE went and have already crafted a plan to 
make future PNE’s ten-fold what this year was! 

CATTLE, RANCHERS & BCCA AT PNE

Vancouver, full of fair rides drawing in large crowds from largely urban areas. As ranchers, we assume it is full of urbanites 
who know nothing about beef production. Well, that’s one-way to describe BCCA’s returned to the PNE. 

For anyone interested in bringing beef education 
to their local fairs or exhibitions, don’t hesitate to 

your Zone representative for the Public Affairs and 
Education Committee.

Submitted by Public Affairs and Education
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The Seelhof Family

Riata Seelhof

Ranchers Ricky Seelhof and Ryan Scorgie weigh in on why they attended 
the PNE with their families.
Why was the PNE valuable to you as a rancher?Ricky: We [The Seelhof family] found the PNE valuable to us as ranchers, as it allowed us to see where the gaps are between the consumer and producer. It was a great experience for our kids, and it allowed them to see that not everyone understands what we do. The kids enjoyed sharing what ranch kids do with the public. I feel it was valuable for the public that engaged with our booth to see the faces connected to the beef industry. 

Ryan:
urban consumer has about cattle, particularly when asked in a one-to-one conversation. Being able to explain that I am a rancher to the public helped to create a more personable approach to beef production.

What motivated you to participate at the BCCA booth?Ricky: The opportunity to be able to have the experience of connecting with the consumers. I was able to share my knowledge and how we ranch, and connect that to the end product of a quality protein source for people.
Ryan: Personally, I enjoy outreach events such as the PNE, so it 
conversations, even tough ones, are a fun challenge that I enjoy tackling. I also see the PNE as a perfect example to show not only my kids, but also the urban kids, that agriculture is still part of community events. PNE was a great opportunity for my ranch operation to have public exposure which I think is important for all ranches/farms.

Were there challenges or opportunities that you took away from your time at the PNE?
Ricky: I see the challenge in the lack of “factual” knowledge of the 

as hard as it is, to keep speaking to people about BEEF! 
Ryan: I strongly believe the beef industry needs to always have both a digital and physical platform for the public to interact, so I feel the BCCA and CCA need to continue to have displays at events such as the PNE, as well as promote websites such as http://www.raisingcdnbeef.ca/ available to the consumer. 

Bree Patterson and Ryan Scorgie
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